

BID EVALUATION REPORT

	CONTRACTING AUTHORITY:

	Name:
	Czech Republic – Ministry of Labour and Social Affairs

	Headquarters:
	Na Poříčním právu 376/1, 128 00 Prague 2

	Company ID:
	00551023

	Person authorised to represent the contracting authority:
	Mgr. Michal Mára, Acting Director of the Department of European Union and International Cooperation (15)



	PUBLIC PROCUREMENT:

	Name:
	Implementation of a media campaign to support the study and performance of social work in Moldova

	Type of public contract:
	Services

	Public procurement regime: 
	Small-scale public contract

	Form of assignment:
	Open call




I. LIST OF EVALUATED OFFERS
The contracting authority received a total of 6 bids within the deadline set for this purpose, from the following suppliers:
	1.
	Supplier Name: Interact Media S.R.L.
Registered office: str. Alba Iulia, nr. 194/3, ap.(bir.) 15

	2.
	Supplier Name: S.R.L. "ALLUSIO"
Registered office: Str. Gheorghe Asachi 58, of. 47
MD-2028, Chișinău, Republic of Moldova

	3.
	Supplier Name: ASOCIAȚIA OBȘTEASCĂ SUD-EST MEDIA
Registered office: s. Fîrlădeni, r-l Căușeni, Republic of Moldova

	4.
	Supplier Name: "SCP PARSEC" S.R.L.
Registered office: Str. Mitropolit Gavriil Bănulescu-Bodoni 59/B
MD-2068, Chișinău, Republic of Moldova

	5.
	Supplier Name: PRIM POINT S.R.L.
Registered office: 29/C, Colinei 1 Street, Codru town, Chisinau Municipality, MD-2011, Republic of Moldova

	6.
	Supplier Name: MEDYON CONSULTING SRL
Registered office: 19/3 Nicolae Testemițanu Street, office 65, Chișinău, Republic of Moldova, MD-2025








II. DESCRIPTION OF THE EVALUATION INCLUDING THE EVALUATED DATA FROM THE TENDERS CORRESPONDING TO THE EVALUATION CRITERIA, DESCRIPTION OF THE EVALUATION OF THE DATA FROM THE TENDERS IN THE INDIVIDUAL EVALUATION CRITERIA, DESCRIPTION OF THE COMPARISON OF THE VALUES OBTAINED DURING THE EVALUATION IN THE INDIVIDUAL EVALUATION CRITERIA AND THE RESULT OF THE EVALUATION OF THE TENDERS
Prior to the actual evaluation by the contracting authority, the committee designated for this purpose (hereinafter referred to as the "committee") assessed whether each participant was
· the itemized budget is duly filled in (Annex No. 4 to Annex A to the Tender Documentation; hereinafter referred to as the "Item Budget"), and
· the basis for the evaluation in the form of a "Description of the implementation of the subject of performance" within the meaning of Article 10.1 of the Tender Documentation submitted in full.
In this regard, the Commission states that the Item Budget was duly filled in by all participants in accordance with Article 8. of the Tender Documentation. Similarly, the Description of the Implementation of the Subject of Performance was duly filled in in accordance with the requirements of the contracting authority specified in Article 10. of the Tender Documentation, but with the sole exception of the participant Interact Media S.R.L., whose evaluation documents were incomplete, which led to its exclusion from further participation in the tender procedure of this public contract.
The Commission first assessed the bids of all relevant participants and then assessed the fulfilment of the selection criteria only for the supplier that was ranked first according to the evaluation carried out.
The bids were evaluated according to their economic advantage, which was evaluated on the basis of the most advantageous ratio of the bid price and the quality of the service offered by the participant.
The bids were evaluated according to the values obtained in the evaluation criteria below:
	Economic advantage of the offer
	Sub-evaluation criterion
	Weight (%)

	
	A)
	Offer price in EUR without VAT
	40

	
	B)
	Quality of creative campaign design
	30

	
	B1)
	Alignment with campaign goals (RESTART, target group)
	30

	
	B2)
	Originality and persuasiveness of the creative concept
	25

	
	B3)
	Clarity of the message for the target group
	25

	
	B4)
	Realistic and feasibility of creative campaign design
	20

	
	C)
	Quality of the production solution and the implementation team
	20

	
	C1
	Quality of the production plan (schedule, management)
	40

	
	C2
	Composition and quality of the implementation team
	35

	
	C3
	Local knowledge assurance (Moldova/region)
	25

	
	D)
	Distribution and Reach Strategies
	10

	
	D1
	Choice of communication channels
	30

	
	D2
	Expected reach and how to achieve it
	30

	
	D3
	Method of working with the target group (pupils)
	25

	
	D4
	Measurability and KPIs
	15


The method of evaluation is specified in more detail in Article 10. Tender documentation.
On the basis of the above, the committee determined the final order of the bids:
	Participant Name:
	Overall score
	Overall ranking

	MEDYON CONSULTING SRL
	99,53
	1.

	PRIM POINT S.R.L.
	95,73
	2.

	ASOCIAȚIA OBȘTEASCĂ SUD-EST MEDIA
	92,35
	3.

	S.R.L. "ALLUSIO"
	91,62
	4.

	"SCP PARSEC" S.R.L
	72,43
	5.


The justification for the awarded score is described in more detail in the annex to this Bid Evaluation Report.
With regard to the above results of the evaluation carried out, the most economically advantageous offer of the participant in the tender procedure is MEDYON CONSULTING SRL.

Attachment:
1. Justification for the scoring
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