TENDER DOCUMENTATION
FOR A SMALL-SCALE PUBLIC PROCUREMENT CONTRACT
(hereinafter referred to as the “Tender Documentation”)
issued pursuant to Section 27 of Act No. 134/2016 Coll., on Public Procurement, as amended (hereinafter referred to as the “Public Procurement Act”)[footnoteRef:1] in the form of an open call. [1:  The Public Procurement Act is publicly available, for example, at Act No. 134/2016 Coll.. All legal regulations referred to in this Tender Documentation and its annexes are available at Zákony pro lidi.] 


Title of the Public Contract
	Implementation of a Media Campaign Promoting Social Work Education and Practice in Moldova
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	Jan Beránek
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	Michal Mára
Deputy Director of the European Union and International Cooperation Department

	Date and signature of the person authorised to represent the contracting authority:
	








1. SUBJECT OF THE PUBLIC CONTRACT
The subject of this public contract is the provision of services consisting of the complete development, implementation and evaluation of the media campaign “My Profession, the Future of Moldova”, aimed at increasing the attractiveness of studying and practising social work among secondary school students, including lyceum students, in Moldova. The campaign shall be implemented through a hybrid model combining institutional communication, authentic stories and school-based activities.
The subject matter of performance shall include, in particular, the following activities:
production of a central campaign video, approximately 60 to 90 seconds long;
creation of a series of short videos featuring stories of students, graduates and social work practitioners;
design and implementation of the campaign’s visual identity;
management and distribution of content on social media, in particular Instagram, TikTok and YouTube;
implementation of school-based activities, including workshops, debates and “Social Work Days”;
preparation of career information packages for schools, including posters, QR codes and an online information hub;
support for the organisation of regional roadshows and debates; and
creation of a simple online information hub entitled “Study Social Work”.
The campaign shall be implemented in two main phases:
2026: campaign preparation and launch; and
2027: second campaign wave and evaluation.
The subject matter of the public contract is specified in detail in Annex A to this Tender Documentation, the Contract (hereinafter referred to as the “Contract”).
The classification of the subject matter of the public contract according to the CPV code list is as follows:
	Name
	CPV

	Advertising campaigns
	79341400-0

	Marketing services
	79342000-3

	Advertising and marketing services
	79340000-9


2. FILLING TIME
Detailed requirements concerning the performance period and performance deadlines for the public contract are set out in the Contract.
3. ESTIMATED VALUE
The estimated value of the public contract is CZK 1,400,000 excluding VAT, i.e. EUR 57,695.[footnoteRef:2] [2:  The amount in EUR has been rounded up to whole euros using the exchange rate published by the Czech National Bank as of 10 August 2026.] 

4. DEADLINE FOR SUBMISSION OF TENDERS AND METHOD OF SUBMISSION OF TENDERS
The deadline for submission of bids shall expire on 20 August 2026 at 10:00 a.m.
Bids may be submitted only in electronic form, by e-mail to jan.beranek@mpsv.gov.cz, with a copy to filip.novotny@mpsv.gov.cz, subject to compliance with the following conditions:
· the documents forming part of the bid may be submitted exclusively in the following formats: PDF,[footnoteRef:3] DOCX, XLSX, RTF or ZIP; [3:  In the event that some of the documents included in the offer are in PDF format, the supplier undertakes to submit an editable version of these documents (e.g. in DOCX format) to the tender for easier translation into the Czech language.] 

· the maximum total data volume per e-mail shall be 15 MB; and
· the subject line of the e-mail shall read: Contract “Implementation of a Media Campaign Promoting Social Work Education and Practice in Moldova” – Bid – Do Not Open.
The Contracting Authority shall confirm receipt of the bid in writing no later than on the following working day, by means of a reply to the submitting e-mail address.
The Contracting Authority undertakes that bids, i.e. documents attached to the e-mail by which the bid is submitted, shall not be handled before expiry of the deadline for submission of bids.
Bids submitted after the deadline for submission of bids shall not be taken into account.
For answers to any questions concerning the submission of bids, Suppliers shall contact the administrator of this public contract: Jan Beránek, jan.beranek@mpsv.cz, with a copy to filip.novotny@mpsv.gov.cz.
5. BID FORM
As Annex B to this Tender Documentation, the Contracting Authority provides Suppliers with a Bid Form (hereinafter referred to as the “Bid Form”) containing the pre-filled requirements of the Contracting Authority, fulfilment of which is a condition for participation of Suppliers in the procurement procedure.
Suppliers shall demonstrate compliance with all requirements of the Contracting Authority, namely requirements concerning the subject matter of the public contract, qualification requirements and requirements concerning the submission of information relevant for evaluation, by submitting the Bid Form, including the relevant annexes or other equivalent documents.
6. QUALIFICATIONS
The Supplier shall prove the qualification required by the Contracting Authority. The qualification requirements are set out by the Contracting Authority in the Bid Form. The Supplier shall prove its qualification by duly submitting the Bid Form.
Documents proving qualification, where required, shall be submitted as copies. Before conclusion of the Contract, the Contracting Authority may request the selected Supplier to submit originals or certified copies of qualification documents, unless such documents have already been submitted within the procurement procedure.
7. ORDER / CONTRACT (TECHNICAL, COMMERCIAL AND OTHER TERMS AND CONDITIONS)
The outcome of the procurement procedure shall be the conclusion of a contract between the Contracting Authority and the selected Supplier, in the wording set out in Annex A to this Tender Documentation.[footnoteRef:4] [4:  If the Contract is not modified by the Contracting Authority in connection with the amendment or supplementation of the Tender Documentation pursuant to Article 11 of the Tender Documentation. In that case, the version of the Contract that has been modified by the contracting authority will be binding.] 

By submitting a bid, or the Bid Form, the Supplier accepts all technical, commercial and other contractual terms set out in the Contract. The Contracting Authority does not require the draft Contract to be submitted as part of the bid.
Prior to its conclusion, the Contract may not be modified, supplemented or otherwise amended in any way, except for information which, by its nature, is to be completed or adjusted, namely omitted or otherwise marked fields intended for completion or adjustment. The Contracting Authority shall complete such information in accordance with the information provided in the Bid Form of the selected Supplier. Any change to information or values, including any change to the bid price, shall not be permitted under any circumstances.
8. REQUIREMENTS FOR THE PROCESSING OF THE BID PRICE
The Contracting Authority requires the Supplier to complete the itemised budget contained in Annex No. 4 to the Contract (hereinafter referred to as the “Itemised Budget”).
The Supplier shall complete all pre-designated and yellow-highlighted fields in the table contained in the Itemised Budget. The Supplier shall not make any further modifications, changes or additions to the table beyond the completion of the individual fields pre-designated by the Contracting Authority.
The bid price shall include all work and activities necessary for the proper performance of the subject matter of the public contract.
The Supplier shall state the bid price in euros (EUR), excluding VAT.
The bid price for the performance of the public contract may be assessed for an abnormally low bid price by analogy with Section 113 of the Public Procurement Act.
The bid price shall remain valid throughout the entire performance period of the public contract.
9. REQUESTS FOR PROCESSING BIDS
The bid shall be prepared in English or Romanian. Documents prepared in a language other than English or Romanian shall be translated into English or Romanian.
The bid shall not contain overwriting, corrections or amendments that could mislead the Contracting Authority.
The bid shall consist of the Bid Form, the binding template of which forms Annex B to this Tender Documentation, including the annexes specified therein.
The Contracting Authority does not permit alternative bid solutions. Each Supplier may submit only one bid.
A Supplier submitting a bid may not at the same time be a person through whom another Supplier proves qualification in this public contract.
10. EVALUATION OF OFFERS

10.1 	Requirements for the output of the offer for evaluation purposes
Information relevant for evaluation under sub-evaluation criterion A) shall be provided in the Itemised Budget.
Documents relevant for evaluation under sub-evaluation criteria B) to D) shall be submitted as an annex to the Bid Form, ideally in one separate document, for example in ZIP format.[footnoteRef:5] For this purpose, the Supplier shall submit a document entitled “Description of the Implementation of the Subject Matter of Performance”. [5:  This is not a requirement of the Contracting Authority whose non-fulfilment would result in exclusion of the Supplier concerned from the procurement procedure.] 

The Description of the Implementation of the Subject Matter of Performance shall contain the following documents and information. Three categories shall be assessed within the qualitative evaluation criteria:

1. Creative campaign design
As part of the creative campaign concept, the Supplier shall submit a proposed creative solution for the media campaign “My Profession, the Future of Moldova”, the aim of which is to increase the attractiveness of studying and practising social work among secondary school, including lyceum, students aged 15 to 19 in Moldova. The creative campaign concept shall include, in particular, the following.
1.1. Analysis of the target group and communication environment
The Supplier shall submit a brief analysis of the primary target group of the campaign, namely secondary school students aged approximately 15 to 19, including identification of their motivations, values, media behaviour and factors influencing their choice of future study or profession.
The analysis shall include:
identification of the main barriers and stereotypes associated with studying social work;
identification of the main motivational factors of the target group;
a proposal for how to address individual segments of the target group; and
a brief justification of the proposed communication approach.
1.2. Creative campaign concept
The Supplier shall present an overarching creative concept of the campaign that shall form the unifying idea for all communication activities.
The creative concept shall include:
the main campaign message or key message;
the campaign slogan or claim;
the tone of voice;
a description of how authentic stories of students, graduates and social workers will be used; and
an explanation of how the concept will contribute to increasing the attractiveness of social work among young people.
1.3. Visual identity design
The Supplier shall submit a basic design of the campaign’s visual identity.
The proposal shall include:
a graphic mood board or concept of the visual style;
a proposal for the campaign’s key visual;
an example of application of the visual style on social media; and
an example of the use of the visual identity for school and presentation materials.
1.4. Design of key audiovisual content
The Supplier shall submit a proposal for the central campaign video.
The proposal shall include:
a brief video concept;
a script;
a storyboard;
a description of the intended emotional and informational effect;
a description of how the video will be linked to other parts of the campaign; and
a description of how authentic stories of students, graduates and social workers will be used and incorporated into the campaign.

2. Production Solutions and Implementation Team
As part of the production approach and project team, the Supplier shall submit a proposal describing the method of campaign implementation, organisation of work and provision of professional capacities necessary for performance of the public contract.
2.1. Production plan and implementation schedule
The Supplier shall submit a detailed proposed production plan. The production plan shall include:
the campaign implementation schedule in the T + X format;
individual implementation stages;
key project milestones;
links between production, approval and distribution activities; and
the procedure for coordinating activities between the Contracting Authority and the Supplier.

2.2. Project management and quality assurance
The Supplier shall submit a proposal for the project management system. The proposal shall include:
a description of project management;
the method of communication with the Contracting Authority;
the process for approving outputs;
the quality control system for individual outputs; and
a proposal for managing the main project risks.
2.3. Implementation team
The Supplier shall submit a list of the members of the project team, including their roles and defined responsibilities. The list shall include:
the organisational structure of the team;
the definition of the competences of individual team members;
professional CVs of key experts; and
a description of experience relevant to the subject matter of performance.
At a minimum, the Supplier shall describe the project manager, creative lead, production manager and digital communication expert. All listed members of the project team shall subsequently be directly involved in the performance of the subject matter of this public contract.
2.4. Local Expertise and Knowledge of the Environment
The Supplier shall provide a description of how knowledge of the Moldovan environment will be ensured. The description shall include:
involvement of local partners or experts;
the method of verifying the cultural and linguistic appropriateness of communication;
knowledge of the local education system; and
knowledge of the media and digital environment in Moldova.

3. Distribution and Outreach Strategy
As part of the distribution and outreach strategy, the Supplier shall submit a proposal for a media and distribution strategy for the campaign aimed at effectively reaching the target group and achieving the campaign objectives.
3.1. Communication Channels and Media Mix
The Supplier shall submit a proposal for the use of communication channels. The proposal shall include:
selection of individual communication channels;
justification of their use;
allocation of roles among the individual channels; and
links between online and offline activities.
The proposal shall include, in particular, the use of social media, school-based activities and direct communication with the target group.
3.2. Target Group Reach Strategy
The Supplier shall submit a plan for reaching the target group. The plan shall include:
the method of addressing secondary school students;
the use of influencers, ambassadors or authentic stories, if proposed;
a description of mechanisms increasing engagement of the target group; and
the expected method of building awareness of the social work profession.
3.3. Involvement of Schools and Work with the Target Group
The Supplier shall submit a proposal for active involvement of the target group in the campaign. The proposal shall include:
the concept of school-based activities;
a proposal for workshops, debates or Social Work Days;
the method of involving students in the campaign; and
a proposal for support materials for schools.
3.4. Measuring Campaign Success and KPIs
The Supplier shall submit a proposal for the campaign evaluation system. The proposal shall include:
proposed key performance indicators (KPIs);
the method of measuring such indicators;
proposed evaluation methods;
a proposed structure of the final evaluation report; and
justification of the relevance of individual indicators in relation to the campaign objectives.
For evaluation purposes, the Supplier may submit only one version of the evaluation documents. If a Supplier submits an alternative bid solution, the Supplier concerned shall be excluded from further participation in the procurement procedure for this public contract.
All categories listed above, namely the creative campaign concept, production approach and project team, and distribution and outreach strategy, shall be consistent with the goals and purposes of the media campaign and shall contribute to their fulfilment. The objectives of the campaign are defined in Annex No. 2 to the Contract.
The Supplier shall find the Contracting Authority’s detailed requirements for the media campaign in Annex No. 2 to the Contract.
The documents relevant for evaluation under sub-evaluation criteria B) to D) shall be specific and sufficiently detailed so that they clearly demonstrate facts enabling the quality of the offered performance to be assessed from the perspectives set out in Article 10.2 of this Tender Documentation. The submitted documents shall demonstrate compliance with the conditions and requirements of the Contracting Authority set out in this Tender Documentation and its annexes.
The Contracting Authority states that the documents relevant for evaluation under sub-evaluation criteria B) to D) shall be relevant to the subject matter of performance of this public contract and mutually consistent, and shall also be fully consistent with this Tender Documentation, including its annexes. Such documents shall also be binding on the Supplier for the purposes of subsequent performance of the Contract. The Supplier shall attach these documents as Annex No. 3 to the Contract, which shall be binding on the Supplier for subsequent performance.

10.2	Requirements for the output of the offer for evaluation purposes
In accordance with Section 114(2) of the Public Procurement Act, bids shall be evaluated according to their economic advantageousness.
The Contracting Authority shall evaluate Suppliers’ bids according to the following sub-evaluation criteria:

	Economic advantage of the offer
	Sub-evaluation criterion
	Weight (%)

	
	A)
	Bid Price in EUR Excluding VAT
	40

	
	B)
	Quality of the Creative Campaign Concept
	30

	
	B1)
	Alignment with campaign objectives (RESTART, target group)
	30

	
	B2)
	Originality and persuasiveness of the creative concept
	25

	
	B3)
	Clarity of the message for the target group
	25

	
	B4)
	Realism and feasibility of the creative campaign concept
	20

	
	C)
	Quality of the Production Approach and Project Team
	20

	
	C1
	Quality of the production plan (schedule, management)
	40

	
	C2
	Composition and quality of the project team
	35

	
	C3
	Securing local knowledge (Moldova / region)
	25

	
	D)
	Distribution and Outreach Strategies
	10

	
	D1
	Choice of communication channels
	30

	
	D2
	Expected reach and method of achieving it
	30

	
	D3
	Method of work with the target group (students)
	25

	
	D4
	Measurability and KPIs
	15





A) Bid price in CZK without VAT
In the case of evaluation of bids under sub-evaluation criterion A) “Bid Price in EUR Excluding VAT”, which is numerically expressible, the evaluated bid shall receive a score calculated as 100 multiplied by the ratio of the value of the most advantageous bid to the evaluated bid. The most advantageous bid in this case shall be the bid with the lowest price. The score of each bid shall be determined according to the following formula:
	100
	x
	the most advantageous offer, i.e. the lowest bid price without VAT 
	x weight of the sub-evaluation criterion (0,4)

	
	
	Bid price without VAT of the evaluated bid
	



For the method of preparing the bid price, see Article 8 of this Tender Documentation.
For evaluation purposes, the total bid price stated in Annex No. 3 to the Contract, specifically in cell B11 of the Itemised Budget, shall be decisive.
The total bid price for the performance of the subject matter of this public contract shall not exceed the estimated value, i.e. EUR 57,695, which is set as the maximum permissible and non-exceedable amount. Exceeding this financial limit shall be considered failure to meet the conditions of this procurement procedure and shall result in exclusion of the Supplier from participation in the procurement procedure.
B) Quality of the Creative Campaign Concept
In the case of evaluation of bids under sub-evaluation criteria B1 to B4, which cannot be expressed numerically, the evaluation committee shall assign points to individual bids according to the degree of fulfilment of the individual aspects set out below in the evaluation table. The points obtained for the individual aspects shall be added together to obtain the point value of the evaluated bid or the most advantageous bid, as applicable. The point scale shall be limited by the interval <1,100>. The evaluation committee shall then rank the bids from the most advantageous to the least advantageous on the basis of the point values obtained. The most advantageous bid shall be the bid with the highest point value.
The overall score of each bid under this sub-evaluation criterion shall be determined for the purposes of the overall evaluation according to the following formula:
	100
	x
	Point value of the evaluated bid
	x weight of the sub-evaluation criterion (0.3)

	
	
	Point value of the most advantageous offer
	



The basis for evaluation under this sub-evaluation criterion shall be the document submitted by the Supplier in the bid entitled “Description of the Implementation of the Subject Matter of Performance”. A bid achieving higher quality and professional standard of the offered performance shall be evaluated more favourably according to the evaluation table below.



Evaluation table:
	Sub-evaluation criterion(B1 to B4):
	Point evaluation (always in the interval <1.X>, where X is the highest achievable number of points for a given aspect):

Evaluation criteria (aspects):

	Alignment with campaign objectives (RESTART, target group)
	Max. 30 points
A bid shall be evaluated more favourably if it more convincingly demonstrates the link between the creative concept and the objectives of the campaign, in particular increasing the attractiveness of studying and practising social work in Moldova, and if it better reflects the needs, motivations and communication preferences of the primary target group consisting of students aged 15 to 19. A higher score shall be awarded to a proposal in which the link between the proposed creative elements and the intended change in the attitudes of the target group is more evident and stronger.

	Originality and persuasiveness of the creative concept
	Max. 25 points
A bid shall be evaluated more favourably if it presents a more original, memorable and persuasive creative concept capable of distinguishing social work from other fields of study and professions. A higher score shall be awarded to a concept demonstrating a higher degree of innovation, authenticity and ability to raise the target group’s interest in studying social work.

	Clarity of the message for the target group
	Max. 25 points
A bid shall be evaluated more favourably if it presents a message formulated in clear, natural and age-appropriate language for the target group. A higher score shall be awarded to a proposal demonstrating that the form of communication, visual style and narrative approach correspond to the media habits and expectations of young people aged 15 to 19.

	Realism and feasibility of the creative campaign concept
	Max. 20 points
A bid shall be evaluated more favourably if it presents a creative concept that is technically, organisationally and economically more feasible within the scope and conditions of the public contract. A higher score shall be awarded to a proposal demonstrating a stronger interconnection of the individual campaign elements and more realistic assumptions for successful implementation.




If the Supplier fails to meet any requirement of the Contracting Authority concerning the form and content of the creative campaign concept set out in Article 10.1 of this Tender Documentation, the Contracting Authority shall exclude the Supplier concerned from further participation in the procurement procedure for this public contract.
C) Quality of the Production Approach and Project Team
In the case of evaluation of bids under sub-evaluation criteria C1 to C3, which cannot be expressed numerically, the evaluation committee shall assign points to individual bids according to the degree of fulfilment of the individual aspects set out below in the evaluation table. The points obtained for the individual aspects shall be added together to obtain the point value of the evaluated bid or the most advantageous bid, as applicable. The point scale shall be limited by the interval <1,100>. The evaluation committee shall then rank the bids from the most advantageous to the least advantageous on the basis of the point values obtained. The most advantageous bid shall be the bid with the highest point value.
The overall score of each bid under this sub-evaluation criterion shall be determined for the purposes of the overall evaluation according to the following formula:

	100
	x
	Point value of the evaluated bid
	x weight of the sub-evaluation criterion (0.2)

	
	
	Point value of the most advantageous offer
	



The basis for evaluation under this sub-evaluation criterion shall be the document submitted by the Supplier in the bid entitled “Description of the Implementation of the Subject Matter of Performance”. A bid achieving higher quality and professional standard of the offered performance shall be evaluated more favourably according to the evaluation table below.

Evaluation table:
	Sub-evaluation criterion(C1 to C3):
	Point evaluation (always in the interval <1.X>, where X is the highest achievable number of points for a given aspect):

Evaluation criteria (aspects):

	Quality of the production plan (schedule, management)
	Max. 40 points
A bid shall be evaluated more favourably if it presents a more detailed, logical and better structured production plan with more clearly defined milestones, responsibilities and project management procedures. A higher score shall be awarded to a proposal demonstrating a higher degree of readiness[footnoteRef:6] for campaign implementation and more effective coordination of all activities. Readiness means that the proposal will be usable for performance of the subject matter of this public contract without further modifications and that it will better correspond to the individual phases of the school year in relation to students aged 18 to 19 who are choosing the direction of their further studies. [6:  Readiness means that the proposal will be usable for the performance of the subject of this public contract without further modifications and that it will better correspond with the individual phases of the school year in relation to pupils aged 18-19 who are choosing the direction of their continuation.
] 


	Composition and quality of the project team
	Max. 35 points
A bid shall be evaluated more favourably if it presents a professionally stronger and more appropriately composed project team whose composition corresponds to the requirements of the campaign and covers the performance of the subject matter of this public contract to a greater extent. A higher score shall be awarded to a team with more clearly divided competences and a higher level of expertise in the areas of creativity, production, digital communication and work with target groups.

	Securing local knowledge (Moldova / region)
	Max. 25 points
A bid shall be evaluated more favourably if it demonstrates deeper knowledge of the Moldovan cultural, educational and media environment and more convincingly describes how local expertise will be secured during campaign implementation. A higher score shall be awarded to a proposal that minimises the risk of culturally inappropriate or ineffective communication to a greater extent.



If the Supplier fails to meet any requirement of the Contracting Authority concerning the form and content of the production approach and project team set out in Article 10.1 of this Tender Documentation, the Contracting Authority shall exclude the Supplier concerned from further participation in the procurement procedure for this public contract.
D) Distribution and Outreach Strategy
In the case of evaluation of bids under sub-evaluation criteria D1 to D4, which cannot be expressed numerically, the evaluation committee shall assign points to individual bids according to the degree of fulfilment of the individual aspects set out below in the evaluation table. The points obtained for the individual aspects shall be added together to obtain the point value of the evaluated bid or the most advantageous bid, as applicable. The point scale shall be limited by the interval <1,100>. The evaluation committee shall then rank the bids from the most advantageous to the least advantageous on the basis of the point values obtained. The most advantageous bid shall be the bid with the highest point value.
The overall score of each bid under this sub-evaluation criterion shall be determined for the purposes of the overall evaluation according to the following formula:

	100
	x
	Point value of the evaluated bid
	x weight of the sub-criterion (0.1)

	
	
	Point value of the most advantageous bid
	



The basis for evaluation under this sub-evaluation criterion shall be the document submitted by the Supplier in the bid entitled “Description of the Implementation of the Subject Matter of Performance”. A bid achieving higher quality and professional standard of the offered performance shall be evaluated more favourably according to the evaluation table below.
Evaluation table:
	Sub-evaluation criterion(D1 to D4):
	Point evaluation (always in the interval <1.X>, where X is the highest achievable number of points for a given aspect):
Evaluation criteria (aspects):

	Choice of communication channels
	Max. 30 points
A bid shall be evaluated more favourably if it proposes a more appropriate and better justified combination of communication channels with regard to the target group and campaign objectives. A higher score shall be awarded to a proposal that more effectively combines online, school-based and regional forms of communication.

	Expected reach and method of achieving it
	Max. 30 points
A bid shall be evaluated more favourably if it presents a more realistic and better justified plan for reaching the target groups and more convincingly explains the mechanisms leading to achievement of the proposed campaign results.

	Method of work with the target group (students)
	Max. 25 points
A bid shall be evaluated more favourably if it proposes more active and interactive involvement of secondary school students in the campaign, in particular through school-based activities, ambassadors, authentic stories or participatory forms of communication. A higher score shall be awarded to a proposal supporting more effective and realistically feasible interaction between the target group and the campaign.

	Measurability and KPIs
	Max. 15 points
A bid shall be evaluated more favourably if it proposes more relevant and more measurable success indicators that are more closely linked to the campaign objectives, including a clearer and more structured method of monitoring and evaluating such indicators. A higher score shall be awarded to a proposal enabling a more objective assessment of the campaign’s impact.



If the Supplier fails to meet any requirement of the Contracting Authority concerning the form and content of the distribution and outreach strategy set out in Article 10.1 of this Tender Documentation, the Contracting Authority shall exclude the Supplier concerned from further participation in the procurement procedure for this public contract.
Overall Evaluation
The evaluation committee shall carry out the overall evaluation of bids by adding together the scores awarded to bids under the evaluation criteria A + B + C + D and determining the ranking of participants in the procurement procedure. The bid achieving the highest total score shall be evaluated as the most advantageous bid. Scores shall be rounded to two decimal places.
On the basis of the overall score, the evaluation committee shall determine the final ranking of the bids.
Other Provisions Concerning Evaluation
The Contracting Authority further states that bids may be evaluated before their assessment. In such a case, compliance with the conditions for participation in the procurement procedure shall be assessed only in respect of the selected Supplier. If the selected Supplier is excluded by the Contracting Authority in accordance with Section 48 of the Public Procurement Act, the bid of the Supplier ranked next according to the evaluation shall be assessed. If exclusion of the originally selected Supplier affects the ranking of bids, the Contracting Authority shall carry out a new evaluation of bids and determine a new ranking.
In the event of equal scores, the ranking shall be determined by drawing lots. The drawing of lots shall be carried out by the Contracting Authority or the evaluation committee in a transparent manner, while observing the principle of equal treatment and the prohibition of discrimination pursuant to Section 6 of the Public Procurement Act.
11. CLARIFICATION, AMENDMENT OR SUPPLEMENTATION OF THE TENDER DOCUMENTATION
A Supplier may submit a written request for clarification, amendment or supplementation of this Tender Documentation for the public contract.
Such request may be submitted and delivered electronically no later than 2 working days before expiry of the deadline for submission of bids.
The Contracting Authority recommends that Suppliers submit such requests via the NEN electronic tool.
The Contracting Authority notes that, in order to preserve the principles of transparency, equal treatment and non-discrimination in the procurement procedure for this small-scale public procurement contract, all communication with the Contracting Authority shall be conducted only in writing. Any other form of communication, including personal meetings, shall be excluded unless expressly stated otherwise in the Tender Documentation.
Clarifications, amendments or supplements to the Tender Documentation, including the exact wording of the request without identification of the requesting Supplier, shall be provided in the same manner in which the Tender Documentation was provided, no later than 2 working days after delivery of the request. The Contracting Authority shall not be obliged to provide clarification, amendment or supplementation of the Tender Documentation if the request is not delivered in due time.
For the purpose of submitting a request for clarification, Suppliers shall contact the administrator of this public contract: Jan Beránek, jan.beranek@mpsv.cz, with a copy to filip.novotny@mpsv.gov.cz.
12. CONDITIONS RELATING TO EU SANCTIONS AGAINST RUSSIA AND BELARUS IN CONNECTION WITH THE SITUATION IN UKRAINE
In connection with Russia’s actions undermining or threatening the territorial integrity, sovereignty and independence of Ukraine, as well as destabilising the situation in Ukraine, the European Union has imposed international financial sanctions, including sanctions against Russian nationals, natural and legal persons, entities and bodies established in Russia. Sanctions have also been imposed on imports of goods. These sanctions also affect the activities of entities conducting business in the territory of the European Union and having their registered office in the territory of the European Union.
In connection with the above, the Contracting Authority requires the submission of a statutory declaration concerning financial sanctions, pursuant to Section 6 of the Public Procurement Act, to the extent specified in the Bid Form, which forms Annex B to this Tender Documentation. The Supplier shall be responsible for the accuracy of the information provided in such statutory declaration and shall also comply with all obligations arising therefrom.
If a participant acts in violation of this Article of the Tender Documentation, that participant shall be excluded from the procurement procedure.
13. FINAL PROVISIONS
In view of the electronic submission of bids, the opening of bids shall not be open to the public.
The Contracting Authority reserves the right to verify information provided by the Supplier with third parties.
The Contracting Authority may request the Supplier, within a reasonable period, to clarify information or documents submitted in the bid or to supplement additional or missing information by analogy with Section 46 of the Public Procurement Act.
In the event of failure to comply with the tender conditions set out in this Tender Documentation, or for other reasons by analogy with Section 48 of the Public Procurement Act, the Contracting Authority reserves the right to exclude the Supplier from the procurement procedure. If the Contracting Authority excludes the Supplier ranked first on the basis of evaluation, the Contracting Authority may apply the same procedure to other Suppliers in the order determined by the evaluation.
The Contracting Authority reserves the right to cancel the procurement procedure at any time before conclusion of the Contract, by analogy with Section 127(1) and (2) of the Public Procurement Act. The Contracting Authority shall justify any cancellation of the procurement procedure. If the Contracting Authority exercises the right to cancel the procurement procedure, participants in the procurement procedure shall not have any claim against the Contracting Authority.
14. ANNEXES
Annex A – Contract
· Annex No. 1 – Code of Ethics
· Annex No. 2 – Detailed Specification of the Subject Matter of the Contract
· Annex No. 3 – Implementation Proposal
Annex No. 3 will be created by the Contracting Authority from the data submitted by the selected Supplier in the tender, or in a duly completed Tender Form (Description of the Implementation of the Subject of Performance according to Clause 10.1 of the Tender Documentation).
· Annex No. 4 – Itemised Budget
Annex No. 4 shall be prepared by the Contracting Authority on the basis of information submitted by the selected Supplier in the bid, or in the duly completed Bid Form.
Annex B – Bid Form
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