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Small-scale public contract

Implementation of a media campaign to support the study and performance of social work in Moldova
Contracting authority:
Czech Republic – Ministry of Labour and Social Affairs
with its registered office at Na Poříčním právu 376/1, 128 00 Prague 2
Company ID: 00551023
(hereinafter referred to as the "contracting authority" or "Ministry of Labour and Social Affairs")










Amendment to the tender documentation No. 1

in accordance with Article 11 of the Tender Documentation of 11.8.2026 (hereinafter also referred to as the "Tender Documentation"), and by analogy according to
 Section 99 of Act No. 134/2016 Coll., on Public Procurement, as amended (hereinafter referred to as the "Public Procurement Act")



Question No. 1:
We are interested in participating in the tender for the implementation of the media campaign "My Profession, the Future of Moldova", within the development cooperation project "Support for the Implementation of the RESTART Reform in Moldova."
Could you please share with us the complete tender documentation, including the following documents:* Tender Documentation for a Small-Scale Public Procurement Contract;* Contract on Implementation of Media Campaign;* Annex No. 2 to the Binding Contract Template – Itemised Budget;* Annex B – Bid Form.

We would appreciate it if you could provide the documents at your earliest convenience, as we intend to prepare and submit our bid within the established deadline.
Answer No. 1:
The tender documentation for this public contract, including the conditions for participation in the tender procedure and the requirements for fulfilling the subject of the contract, is available here: Implementation of a Media Campaign Promoting Social Work Education and Practice in Moldova — "My Profession, the Future of Moldova" - CIVIC.MD - ONG-uri, anunțuri, angajări, granturi și inițiative civice din Moldova. 

Question No. 2:
We would appreciate clarifications on the below:
1. Can bid participants make changes to the approach of the campaign, if justified by local insights and data, without changing the deliverables mentioned in the itemised budget form?
2. Is the participation of Maia Sandu and Ludmila Adamciuc - confirmed, or would the contracted agency have to negotiate and ensure their participation?
3. Can more details be provided regarding the online signposting portal: its purpose, and how it must differ form the campaign website?
Answer No. 1:
4. Yes, bidders may adapt the campaign approach based on relevant local insights and data, provided that the deliverables specified in the itemised budget form remain unchanged.
2. The participation of Ludmila Adamciuc is confirmed. Communication with the President's Office has been pre-arranged and will be facilitated through the Ministry of Labour and Social Protection.
3. The online signposting portal may be incorporated into the campaign website; it does not need to be a separate website.
Question No. 3:
With reference to the tender announcement, we would kindly request clarification regarding the exact quantities of the products/materials to be produced as part of the communication campaign implementation.
Answer No. 3:
The quantities are not clearly specified in the available tender documentation, and this information is essential for us to calculate and submit an accurate price offer.

Question No. 4:
1. What is the exact number of short-form videos expected under the contract, in addition to the central campaign video?
2. How many schools, localities, workshops, Social Work Days and regional roadshows are expected to be covered?
3. Should the paid advertising budget be included in the bidder's total price?
4. Is there a required or recommended minimum allocation for paid media placement?
5. Should the supplier's financial proposal include all costs related to printing, transportation, accommodation, venues and event logistics?
6. In which languages should the campaign materials and videos be produced?
7. Will the Contracting Authority or MMPS facilitate access to schools and assist with identifying students, graduates and social work practitioners to participate in the campaign?
8. Who will be responsible for obtaining parental or legal guardian consent for participants under the age of 18?
9. Who will host the "Study Social Work" online information hub, and should the supplier's budget include the domain, hosting and maintenance costs? If maintenance is required, for what period?
10. Are there mandatory performance indicators or KPIs that must be used for monitoring and evaluating the campaign?
11. For the qualification requirement concerning at least two significant services with a minimum value of EUR 14,500 each, what types of assignments are considered comparable? Would video production and communication campaigns implemented for public institutions or international organisations qualify?
12. May the bidder rely on the professional experience or previous contracts of a subcontractor, consortium member or project partner to fulfil this qualification requirement?
13. What is the estimated timetable for bid evaluation, contract signature, campaign commencement and the first payment?
Answer No. 4:
1. The Tender Documentation requires the production of one central campaign video (approximately 60–90 seconds) and a series of short-form videos featuring students, graduates and social work practitioners. The exact number of short-form videos is not prescribed. Tenderers are expected to propose an appropriate number of outputs as part of their campaign concept and methodology.
2. The Tender Documentation does not specify a mandatory number of schools, localities, workshops, Social Work Days or regional roadshows. Tenderers should propose an adequate scope of activities that will ensure effective achievement of the campaign objectives and target audience outreach.
3. Yes. The tender price shall include all costs necessary for the full implementation of the campaign as proposed by the tenderer.
4. No minimum allocation is prescribed by the Contracting Authority. Tenderers are expected to propose an appropriate media placement strategy and budget allocation within their overall financial proposal.
5. Yes. The financial proposal should include all costs required for the proper performance of the contract, including production, printing, transportation, accommodation, venue rental, logistics and any other related expenses necessary for implementation of the proposed activities.
6. Campaign materials and videos shall be produced in Romanian.
7. Yes. The project team has already established cooperation with relevant universities and key stakeholders and will facilitate access to relevant institutions and assist in identifying at least part of the participants to be featured in the campaign.
8. The Contractor shall be responsible for obtaining all necessary consents and permissions required for the production and dissemination of campaign materials, including parental or legal guardian consent for participants under the age of 18.
9. The online information hub forms part of the contract deliverables. Tenderers should include all costs related to development, hosting and operation of the platform for the duration of the contract implementation period.
10. No mandatory KPI set is prescribed. Tenderers are expected to propose measurable indicators and methods for evaluating campaign performance. The quality of the proposed monitoring and KPI framework will form part of the technical assessment.
11. Yes. Comparable services include media campaigns, communication campaigns, video production projects or similar promotional and public outreach activities of a comparable scope and complexity. Projects implemented for public authorities, international organisations, educational institutions or other entities may be considered relevant, provided that they meet the qualification requirements specified in the Tender Documentation.
12. Yes, provided that such reliance is permitted under the Tender Documentation and the bidder demonstrates the availability of the relevant capacities and resources for contract performance in accordance with the applicable procurement rules.
13. The Contracting Authority intends to evaluate submitted tenders without undue delay after the submission deadline (Fridady 21 August 14:00 MD time), estimated until around Wednesday 26 August. Contract signature and commencement of services are expected to follow the completion of the evaluation process. Payments will be made in accordance with the payment terms set out in the draft contract. The Contracting Authority cannot guarantee exact dates at this stage.

Amendment of the tender documentation:
With regard to the above, the contracting authority has modified the deadline for submission of tenders in the tender documentation.
The contracting authority extends the deadline for submission of tenders until 21 August 2026 at 12:00 CEST (CZ time), 13:00 (MD time).

Contracting authority's note:
The other provisions of the tender documentation remain unchanged.
In conclusion, the contracting authority states that for the purposes of submitting a bid, the version of the tender documentation that is attached to this Amendment to the tender documentation of
19.8.2026 is binding.

This change does not affect bids that have already been submitted. However, it is possible to submit a bid again within the set deadline; In this case, the last bid submitted within the deadline for submission of bids will be taken into account.

Prague, 19.8.2026

	         Lenka Venclovská
	     Department of Public Procurement


Attachment:
· Revised Tender documentation 
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